UNLOCK THE FULL
POTENTIAL OF
YOUR NEXT EVENT
WITH PROVEN
MARKETING
STRATEGIES
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PRE-EVENT MARKETING

Sharing that you will be
participating in an upcoming
event is an opportunity to
introduce your brand or product
and engage potential clients.
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Not sure where to start with your pre-event promotions: ENDEAVOR
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You can find a checklist of pre-event marketing strategies on the nextpage. e




PRE-EVENT MARKETING CHECKLIST

v’ AUDIENCE EXTENSION
(BANNER, NATIVE AND VIDEO)

Leverage our 1st party data and create campaigns targeting
the business decision makers who attend industry trade
events. These ads are served outside of EBM brand sites.

v/ STATE OF THE MARKET

Sponsor EBI’s State of the Market survey and full report
to distribute at the event and present the results during a
session at the event (Exclusive to a single sponsor at each
EBM Event).

EBI

ENDEAVOR

BUSINESS MEDIA.
MARKETING SOLUTIONS




DURING-EVENT MARKETING

&

This is your time to gather leads, engage

I i : 52% of
with event attendees, drive booth traffic, GH
o more likely to
and increase brand engagement. enter an exhibit

if they're offering
a giveaway or
freebie.

Not sure where to start with your during-event promotions? On the next page, TR
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we share a checklist of our tried and true during-event marketing strategies. @ acmwesowmow




DURING-EVENT MARKETING CHECKLIST

v PRODUCT VIDEO

Bring your product/solution

life with a quick high-impact
product video that uses images to
showcase product benefits and
applications.

v’ AUDIENCE
EXTENSION -
MICROPROXIMITY

Increase your exposure at large

industry events with our micro-

proximity targeting (or geo-
fencing) that allows you target
company location, geo targets

or attendees that are attending

tradeshows and conferences.

v EBIROUNDTABLE

Invitation only moderated session

with 5 event and 2 sponsor

attendees designed to explore

strategic process, path to purchase

considerations and more.
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v ON THE SPOT
INTELLIGENCE/
POLL

Gather insights at your booth
throughout the show leverging a
turnkey survey tool and deliver
the results post show as part of
your lead nurture strategy.
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Post-event follow-up is one of the
most critical steps in your event

marketing. This is your chance to Ve EN
. e . the effort to follow up
solidify your brand and continue on theirleads (potentia
customers) from the trade
nurturing the relationships you ‘about 5%-10% of those
. leads to buying customers.
started making at the event. & /

Need help figuring out where to begin with post-event marketing? ENDEAVOR
Check out our most effective event marketing strategies on the next page. e ST




POST-EVENT MARKETING CHECKLIST

v/ CONTENT CREATION

Implementing a content marketing strategy
can assist you in can be leveraged for lead
follow-up and nurturing. Visual, Short form
and long-form content types are available.

v/ ON THE SPOT
RESULTS WEBINAR

Extend the value of the data captured
during the event and sponsor a results
webinar to present all the findings to
attendees and a broader selection of
the EBM audience database.

v/ CONTENT
ENGAGEMENT CENTER

Aggregate your premium content and lead
gen assets into a digital hub designed to
accelerate decision making through an
immersive experience where prospects
can self-educate, content binge and
nurture themselves.
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ARE YOU
LOOKING
FOR MORE

~

INFORMATION

ON EVENT
MARKETING?

v

Our event experts created a webinar titled “Increasing
Event ROl by Optimizing Event Experiences.”

In this webinar, Abbie Caracostas, Event Director for
the Energy Group, and Kelly Johnson, Director of Sales
Enablement, shared the strategies marketers use to:

- extend event experiences

- engage audiences

* increase event ROI

- and achieve lead generation goals

WATCH ON-DEMAND NOW!
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https://marketingsolutions.endeavorb2b.com/webinar-increasing-event-roi-by-optimizing-event-experiences/)



