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Understanding your customers is vital for the success of any brand. By listening to their 

feedback, preferences, and concerns, you can position your products before, during, and 

post-purchase to meet their needs. 

 S U R V E Y S

 F O C U S  G R O U P S

 I N - D E P T H  I N T E R V I E W S

 S O C I A L  I N T E L L I G E N C E

 O N G O I N G  A N A LY T I C S

LEVERAGING DIVERSE 
RESEARCH TACTICS 
ALLOWS YOU TO GATHER 
VALUABLE INSIGHTS 
FROM DIFFERENT 
PERSPECTIVES. 
Here are five effective tactics to listen to 

and learn from your customers:
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SURVEYS
1.
Surveys are a versatile tool for collecting quantitative feedback from 

a large number of customers. Well-designed surveys strategically 

delivered allow brands to gather ongoing feedback using specific 

questions about customer satisfaction, preferences, and experiences 

with your solutions. By analyzing survey responses and benchmarking 

key performance indicators (KPIs), you can identify trends, patterns, and 

areas for improvement throughout the buyer’s journey and beyond. 

I N S I D E R  T I P
K E E P  S U R V E Y S  C O N C I S E  A N D  F O C U S E D  T O  E N C O U R A G E  H I G H E R  R E S P O N S E .
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I N S I D E R  T I P
I N T E R A C T I O N S  B E T W E E N  PA R T I C I PA N TS  A R E  A S  M E A N I N G F U L  A S  T H E  D I S C U S S I O N 
G U I D E  A N D  R E S P O N S E S .

FOCUS GROUPS
2.
Focus groups bring together diverse groups of current and prospective 

customers to discuss their opinions and experiences in depth. Unlike surveys, 

focus groups fuel qualitative insights about customer attitudes, motivations, and 

emotions. Through well-facilitated discussions, you can explore topics in greater 

detail and uncover insights that won’t emerge through other research methods. Focus 

groups are beneficial for exploring perceptions of your brand, gathering feedback on 

specific features, and assessing new product categories and concepts.
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IN-DEPTH INTERVIEWS
3.
In-depth interviews (IDIs) harness the power of focused one-on-one 

conversations with individual customers to delve into their thoughts and 

experiences. IDIs demonstrate a strong commitment to understanding your 

customers and a nuanced understanding of their unmet needs, buying process, 

and satisfaction. By asking open-ended questions and actively listening to their 

feedback, you uncover valuable insights that inform strategy while providing 

rich, often surprising perspectives on various topics. 

I N S I D E R  T I P
I N - D E P T H  I N T E R V I E W S  A R E  P O W E R F U L  W H E N  E X P L O R I N G  C O M P L E X  T O P I C S  O R 
S E N S I T I V E  I S S U E S  W H E R E  D E P T H  I S  T H E  B E S T  PA T H  T O  U N D E R S T A N D I N G .
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4. SOCIAL INTELLIGENCE

SOCIAL INTELLIGENCE #
4.
Social platforms and user generated conversations and content offer 

a treasure trove of unsolicited, genuine market feedback. Actively 

monitoring conversations, comments, and mentions related to your brand, 

your competitors, and the customers you serve provides real-time insights 

into customer trends, sentiments, and demographics. Social analytics capture 

keywords, hashtags, and mentions across various platforms, enabling you to 

identify emerging issues or opportunities. 

I N S I D E R  T I P
S O C I A L  I N T E L L I G E N C E  R E S E A R C H  P R O V I D E S  A  C O M P L E T E LY 
U N B I A S E D ,  U N A I D E D  S O U R C E  O F  C U S T O M E R  A N A LY T I C S .
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5. ONGOING ANALYTICS

ONGOING ANALYTICS
5.
Omnibus analytics play a pivotal role in ongoing customer feedback.  Developing and 

deploying a well-designed survey and process for onboarding customer feedback 

enables brand teams to gain an immediate understanding of evolving customer needs 

and potential pain points to help product development, sales, and client success teams 

pinpoint solution success and areas for improvement.  Feedback gathered and shared 

regularly helps provide context and meaning to data-driven business intelligence. Participating in 

omnibus surveys is a cost-effective and efficient way to collect information on diverse topics.

I N S I D E R  T I P
M O N T H LY  A N D  Q U A R T E R LY  C U S T O M E R  F E E D B A C K  A L L O W S  F O R  I M M E D I A T E  F E E D B A C K 
A N D  A N S W E R S  T O  Q U E S T I O N S  T H A T  M I G H T  T A K E  M O N T H S  T O  A S S E S S .
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L I S T E N I N G  T O  A N D  L E A R N I N G  F R O M  Y O U R  C U S T O M E R S  I S  E S S E N T I A L  F O R  D R I V I N G  B U S I N E S S 
G R O W T H  A N D  F O S T E R I N G  C U S T O M E R  L O Y A LT Y.  B Y  E M P L O Y I N G  R E S E A R C H  T A C T I C S  S U C H 
A S  S U R V E Y S ,  F O C U S  G R O U P S ,  I N - D E P T H  I N T E R V I E W S ,  S O C I A L  M E D I A  M O N I T O R I N G ,  A N D 
C O N V E R S A T I O N A L  A N A LY T I C S ,  Y O U  C A N  C O M P R E H E N S I V E LY  U N D E R S T A N D  Y O U R  C U S T O M E R S ’ 
N E E D S ,  P R E F E R E N C E S ,  A N D  E X P E C T A T I O N S .

B Y  I N CO R P O R AT I N G 
C U S T O M E R  F E E D B A C K 
I N T O  Y O U R 
D E C I S I O N - M A K I N G 
P R O C E S S E S ,  Y O U 
C A N  C O N T I N U O U S LY 
I M P R O V E  Y O U R 
P R O D U C TS , 
S E R V I C E S ,  A N D 
O V E R A L L  C U S T O M E R 
E X P E R I E N C E .
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Collaborating with Endeavor Business 

Intelligence (EBI) on research projects offers 

many benefits. With extensive expertise and 

resources, Endeavor Business Intelligence 

brings a unique perspective and valuable 

insights to the table, enriching the research 

process and enhancing the quality of 

outcomes. Whether it’s leveraging data 

analytics tools, accessing their vast network 

of multi-industry contacts, or tapping 

into their 150+ years of specialized 

knowledge, partnering with Endeavor Business Intelligence provides marketers with 

unparalleled support and capabilities.  Through collaborative research initiatives, 

Endeavor Business Intelligence empowers customers to make informed decisions, 

innovate confidently, and stay ahead in today’s dynamic marketplace. 

https://intelligence.endeavorb2b.com
https://ebm-research.flywheelstaging.com/about-us/#contact-us
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